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O RIEIRT HLAA2%RI AL ESWMIEEEIREERE, FROBHEFH31%, BrEFaERildXEEEERRRPAOKEFA.
SERTAI EH18%, L MILEMNG7%, B/ 552%, RPEFHLTREXNER, MEFERELZ CRERIUL.
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oL FHZREREER, SPMADEITA7I%, BRINGHEERE, 554051t hH70%, 373522%, FHHUH.
*ERFHEEPSDNE28%, ETEMIT, 475541%, 51169%, IRSEFREF, LMAHBIREZRF,
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20085, ItREEEEREIERATFIRZIAIBEIIMKY, ETPESREMMATIHHIARATZ— 2
BEHESERFIHBESINTEITI R RSN, 20225 FEXEZAEEEEER, BT AR IRRRRM
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20000410,

@ 010-82885719 / 021-61397134 / 0755-89696476
@ http://www.survey.shangpu-china.com
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AMyEHEEEAERGE, ERNVABRTHEESEER., KRERESEEATEITY, HIERINANNMELUEATSES. £
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e

AR SMEIRTIEGE. TUIERHHESTIN, REEEESIEATVENGSIEASTRFR, IRERENAR. BET
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