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SHBRKUNMABTRRNEL41%, FREXRRKG33%, ZHREFFZMG16%, BrEEs BERERERREE.
& ERFPEROBIEES37%, BT 5528%, & TMNGENG18%, RIBOBMHMARZFERZUEHRE.
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2025FFEIFEERFRINRL LiHZER

EASEST (#5355)

41%
32%

18%

194 3.93

BPEREEDT (#555)

35%

145 3.74

A (PESRFITE T HIZEREAEN=1122, F2025F8 BB HEEREHIRE

2025FHFEIFESRFRRIRE 2025FRE(FEIRRInE% L&
EASEST (#5355)

38%

26%
22%
10%
4%
]

455 3% 245 195

FE145: 3.72

©2025.10 SHANGPU GROUP

www.shangpu-china.com



in i IR E]

W B ERESE LA

0%'? EHEFER T matt31%, SEERBEELREDGIE24%, B REREBEKEMECHEFIIIT S, B LRSI OER.
BRESHMERING HEL19%, EREECIEHEIRERSE12%, MERE. FNMLUNTIREGEUIET 10%, RIGEEREIEMRSFERE
S’Eo

2025FFEFEI R RInR % L HEERS NS H

31%

24%

19%

12%
8%

4%
2%
] —

REfETF IR M RE AR AR RE ) EEANAESAS S v BREREHEIRER BreERinEtIE BRGNS ISD= HRELLN TR

BA: MEERFETUHIZERFEAEN=1122, F2025F8FEI HEEREHIXE

©2025.10 SHANGPU GROUP www.shangpu-china.com



in i IR E]

*g:if:jﬂaﬂ SHANGPU GROUP

2008, JtRHEEEEEIERATEAMYAEIVEINML, STFEHEERZNTIHZHARATEZ—. 2
EHESERFIHBESINFEITIE RS I, 20228 2BEXNERAHEERER, BT HEWIRRREM
SRR E,
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