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¢ EMER, HREETHEEREEFINETHEAN (31%) HIELABFPDE (27%) , RAEEHTHERITASPINZEMOERKARESER
Ko
¢ SFERETR (19%) MTAIFNHA (15%) RIEEERER, mEEHLKSNG8%, RrmEFEIBetRRErEEERMRENL.
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&SR OBHEEFLI3A%BRI SN RZRIFRIT SRE, BEESTHRERRNERZ27%, REBZBXMSERRLIKE.
SEEFTEHEEL19%, SUTFIREMEMR 50N 12%F08%, RIMEFRENEEIEHTEZEFIRS B,
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oL DEBRIEREERE, 49 ht34%&E, 5717% X2, BRERE—kR, 3740tE34%&E, 5731N12%, BRRERESRKL

€.

*ERHERETID ALE31%&E, E27519%F1157%51126%, RPERIRFZFEBERE, TERBUHLUEAZERAR.,

2025 PEEREHTZ LiHERERE
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553 455 343 243 14
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&4 BHBRERIRS T, BeEREFNL22%, BREERESH21%, BREHMEREL19%, =FG1HE0%, ERUOXRER.
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20085, ItREEEEREIERATFIRZIAIBEIIMKY, ETPESREMMATIHHIARATZ— 2
BEHESERFIHBESINTEITI R RSN, 20225 FEXEZAEEEEER, BT AR IRRRRM
BBERSE,

BRIZLE, HE SRS —EE ARSI REIA A, BT, FIABRPTIRALAERAEE. migadA. 1TWidg
RAITHIHG, ESRNFERR. BEERAR. BINDTRSFIENERSRS. BESRERRITRERSENE
20000410,

@ 010-82885719 / 021-61397134 / 0755-89696476
@ http://www.survey.shangpu-china.com
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e

AR SMEIRTIEGE. TUIERHHESTIN, REEEESIEATVENGSIEASTRFR, IRERENAR. BET
iR, EEHEREE OIS, R, BoEMKNBEATRE, ARIGHESIEERRENEE, SHRESRERTHE
ITFERESER AN, EWEXREIEASBIISHEmRKE. HESIEREERGETRES, BREDHRERNBHE. £EIESY
B, EXRTARIMENERSE, MAMBRIST—K, SAFEIIRI.

FEIFBERE, AMREFHESEEANA, HAESESIEENNMR. AMRETFRERIEREE, ETHEAEMOTER. £T
B ARNBEIRE. B EEUFEE AN FESRMES TR, 28R NEEE IS E RIS RN AFAREHRRIEDS, (Xt XIARIEH
BirRHESE, BOmhSERERENSS. ZHTMRDENBEZTFINLR, AMEXEARF T BHZSHIEEER, &
B AHERNRERNETERNA, AREEAERESRE.
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