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2025FEEZCITENMN R R ERIES T

18%

23%
4

SN ¢ %

A R S

\
4!32& %‘fTﬂEIJ’FJ‘L{TJJ_Hii/%ﬂEWﬁQZK;N 11077 F2025F 11 I HES

2025 E T
IR =
FEDH

8%
4%

T
1((3

&L \@a"f

20255FREF
FTEDINH3ERER

BREDH
PSRN

2025 REETTFTENIN L3S

FEREARSH
e
IS
GRS e
s [ 7%

miseaes [ 4%

©2026.1 SHANGPU GROUP

www.shangpu-china.com



in i IR E]

BRAERES mBSIEER SHANGPU GROUP

¢ HEEEMRREREGETTUTEWATE, REFTIEIATR (41%) MEWITREA (28%) , BRI AIRMSLERAGERE
FIEER.
¢ REEAKSEEENS%, RRBEHEFEMATPRIE=AEN, MIFREER, XOETRATWHRIESHIA,
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BANMTENORES BRI S720055 SHANGPU GROUP

¢ UFTEMNRE SRFT, TUTUREGE41%, ETOREFL28%, ERERESEKREMERMOBREHEHTIERER,
S TIRRIEH17%, MNEETUEFEIAT S8 59%M5%, RBIEF SHFMAIRES, SEIRMAeRREIBIR.
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o4 FHZREREERD, SPM4DELTEE61%, EBREFLHEERE, 55 M4081HN53%, ERNEEATTHEERNIL.
*ERFEESTERSERIE, SoM4NEIT58%, BNHBARPREEEHER, ENSIAURTTRFREE.
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@ http://www.survey.shangpu-china.com
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