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S EARET, HEEEHRERNAAE, SEERRREEE (52%) MESXXHEE (23%) , RPRSEHEERBAIRAIHES.
*EEREFER (5%) MMBEN/ERER (2%) EEER, WHEERESEWRESLIMMeMIFGVEN, SBRAFSZE (18%) FAABR.
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S PEERR, REBEHRPFRABHEFOESE47%, HFEET 5528%, RIFEEEBEHMANEFIINFFIE.
¢S NI/ Iz 5 18%, BBA/MBSENTMES S5 55%H2%, BERFENRER, LinZMEREEHEEL,
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o4 DHZREREER D, SPM4NETE59%, BREARESHM4SEIHNE50%, BRRERTHFERS AR,
¢ ERHBESDADELTE51%, SBEEAWER, B35 AHEEN33%, RIRERERMFFIE, FHUH.
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R R RIF LR SRS IEFEZIRZIIB KRS SHANGPU GROUP

S EREIER R, EREHEFEX/INCOES, K26%, HREERESRMG22%, EEETRIESEH19%, RIFEBEEXIMEWHEZ. B
BRI R KRGER,

& oifriet, IBRERTSEAEERIRSINEFNT, MYSRDEINEFRASTEEFICRS KRR, TEERLERRNG8%, RIRRE
BHELRIERAAE.
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