TR - SEER2025

Shangpu Consulting - Insight:2025

WRAYEHEE g e
202551 B~ 11 BEEASRHIHRRRS

Consumer Trends Report Sefies —January to November 2025 Marinated Pork Snacks Category Market Insights

2026418 " f .

== E e

SHANGPU GROUP



im & i8R
SHANGPU GROUP

it

B SERREAFEMRIAIRZIMIZARTE, B2008FMIZLIKE, WEFMTHIZARIY, KEERFKITEEH
EMRRELE LV SR ARIRER.,

Fr

ARSIMEEFA SRR, RitelERT W& E20,00018, LUREFRIERFEH
)N S s A EE RN Eli

SRR E RARRSES
s

O
m

-ARA

o
Hﬁl)n\

1782k, MRIEXSEEIE 15,000 BE GARAVKHT
RIFRIRZIRER, HESURFEESRASTEEET . BENHIZRFAR. EEEFIRFREN. migRFH
AR RSB A Al IR SRAIR .

RHIE=R

2025FEMNFEMZIFISRSHEREBNEMN, HEESEEAAT (HFE2025: HEEBRIIKS) . EEEEE
WIS RESEED YT, BrSRENROKEES. RFSBENBBREITALE, AMTUSS5ERMENERRIEIESIE

SEAMHISKESISS |, BIoiCEmAS T,

www.shangpu-china.com

©2026.1 SHANGPU GROUP



in i IR E]

E§ SHANGPU GROUP

SINdLNOD

©2026.1 SHANGPU GROUP www.shangpu-china.com



BT 26-35%5 RBIMABHBRIZUH RS g Fohyin

(3] 26-355 ABESHEEIA1%, SROBEAR.
3] N (5-857T) BHANEIEL, SH28%.
B MEDRESES (67%) , [RITHIEE,

B=

v REFEPFIINEHE

BN ERETRI26-352 . BWIANS-8 BthHBEEH T mITAIEH, MEEIRIRRRT .
v B mB EiEEIE

HTEEERIFETRR, mENEDESHETT, RS RER N EENWSERIE.

©2026.1 SHANGPU GROUP www.shangpu-china.com 4



ZivAEmM2: OFMmEEHZEZ OIS/

in i IR E]

SHANGPU GROUP

|=| Hkmirhti28% ks, REEWIIKER.
=] mERTFEEE19%, BrmhdSinEE—EmI.
=] NSEUZEL (16%) MRREFE (12%) G1128%, FEHEE.

B=

v i mOFS mEER

mARFRFFEEEIFOR (R, hESF) | FHIBRREEIRLIEFE&EE SRS .
v EEHESEREEE

EERERIRRY, RERMZHFRREFENE, LiSEESREXNMEMLRRRF K.

©2026.1 SHANGPU GROUP

www.shangpu-china.com 5



ZLAEM3: ZETHRES, L TRSHE

in i IR E]

SHANGPU GROUP

)

HEETREIRERATE (31%) LR (24%) TR

m)

WSLERELARRRTFE (37%) Mg NEH/EFE (27%) A=,

)

PELUMEIRE (38%) AE, RRERRTEREE.

B=

v gk LIERISHESEEER

mRhE N R I AL A T mES, RNSRESSAFSZRE, LIRFHEEER.
v & LR TRERMS
UEERTaiie, RNINEETEEMRR, LNEREBE, HEHEEFRBWLEER.

©2026.1 SHANGPU GROUP

www.shangpu-china.com 6



mhE 5 1TEis

in i IR E]

SHANGPU GROUP

ZiliZiE: OSmhRENEZE, NMESEEHZF

1. Pl
v FREFCON%, BERERERIT
v R RRE, ERARARES

2, Etfim
© B e
v/ FIFRRTATEM HEBEE

3. BRS5im
v IESRE, BAERRSHEE
v InEEEEIR, RERIEE R

©2026.1 SHANGPU GROUP

www.shangpu-china.com 7



in i IR E]

E§ SHANGPU GROUP

2.5 A

O ORI 2.1 BFSiAS
g 2.2 Thigiits
— 2.3 RlsiEe
; 2.4 AR
_l
N

©2026.1 SHANGPU GROUP www.shangpu-china.com



mRiFER: Wik

in i IR E]

SHANGPU GROUP

1, ARAR

Research Contents

2. HRMIR

Research Object

3. tARBE

Research Method

* Gl 202551 B~ BERRIE. 7R, HErminiE;
-V B ETE CR10 TigSE+E;
- AR NIRERERSG LHIIARNMMImEESHEG, mEfh

=

- Ot AiEE=, RELHESSHEETFNK.

« ARNSARIE. TR BIE=RE e DHENWWERER

MSHYERRE. 5. B,
HEETEXNE, 7R, HEFaXNRERZTRIIEE T,

- NRERTRHIZIIENG CHEES.

- BRSE - WESHTEEERE. UK. PliESHENE, A

RO TESEAN, TExWERNZERMESSHER. HEALL.
CR10 FXigEln, EXOHTIZNER. mEEEFSINSEIER

- XtbStiE - WHEARRD. FRFENMNERZEREmMISHEL

1, UNESSEIMEEEERI

©2026.1 SHANGPU GROUP

www.shangpu-china.com 9



HaxSs% ik

& BRI ChaNGRO SRoGP

SHANGPU GROUP
S NFAZFEEE, HEULSCTAHEMLATRENTA% LHETRE, SHES0%, BEERE (W5327) MsUR (W26(Z7T) . HEE
%"‘."

M10-M11E4E2R/80005 7T, BHEEH RIS PaNEZERTREE (L.
& NAEHEBBNTFEERESTT, HEMEWBREEFD

MiKs): MIEEDEEREAEE (£92.3127T) , M2-M4ERE, MSERLEFT, M10-M1T1ER+—
REEEK THEER (FEM111X883057T) . HEHEEMRELLERKE/ES), M8-M1115#8600057T, MEUIBKISE, RRHEUEFE2000-3500/57T
XIg], ERPE,

202551 B~11 B RS EmAEL LIHEMERE (BhT)
250

mRE mREER nEE

200

150

100

50

©2026.1 SHANGPU GROUP

M10 M11

www.shangpu-china.com



{EfnIRENiHE PEiRiEARF ICEN R S hcas aRoon

* MNNEXEEEEEE, <30TMSTHEGIL67.5%BHEEMNE35.1%, BRENRIRNHEEERIER; 30-97TXEHE GLE29.5% Rk HEER
50.6%, B OMEK; >97uEinr@EEALL3.1%Tl14.3%HER, FERRSEMNTEEAR. BN mED, Rt ESinOLUEEEFEES.

¢ BEHESHONTESR, <30MEHHEESIEMAMINS7.1% ERAEMI1E977.5%, T1>97oMEEMNT.5%EE.2%, XKRBHZEREFAENER, B8
REFPEMRRINSEHERE], FERNMBEXEFHINRREER IS THIBIE.

202551 B~11 BEMERTRE LARNEXEHEEES HFERERE LNBERA-HES T

migEAE WEEMAH m<30 m30-51 m51-97 m>97

67.5%

35.1%
23.8% 26.8%

18.0% 0
11.5% 14.3%

IR =N -

I

<30 sl i Nl M1 M2 M3 M4 M5 M8 M9 MI10 M1

({ERANTSL) (FRERAN{SL) (FEIN{L) (BIN{2)

©2026.1 SHANGPU GROUP www.shangpu-china.com



ENESHE HERETRRINE ekt

* MMBXIEDHE, FFEW2IURNAL (<307T) SEESUFE, HEPHEFERNSEL37.6%, BESTXRIE (34.5%) MmAK (294%) , FRAH

BRFMNEHREERS, EEBIENRIBRESEDD. RENRARESNA (>977T) AGEbo517816.2%M19.5%, BRERFHEERENRE, FJME
S T .

& FEINAL (30-9770) Bt GERIE. WK, BESBIR49.3%. 51.1%. 51.5%, 19iBid50%, RARWERSTRHHEREHEEFRE30-97TXE. FER
FzXESES, RREBFPERTRESENT SR, ENRESITRERS, BUTFSRSKULILEFERPEK, BABKRERE,

202551 B~11 S FaHERERFRNEXEEEES

g R RRE

37.6%

34.5%

29.4%

271%  26.9% 9
242%  250% o e

22.2%
19.5%
16.2%
I 10.9%

<30 30-51 51-97 >97
(A (FRMEEHRL) (FFEiNh) (BN

©2026.1 SHANGPU GROUP www.shangpu-china.com



in i IR E]

BINMES SinEH PinEdETiREE SHANGPU GROUP

* MMEXEHEREE, REFENWERTRENHBHENESIHE. BNEWRHTREE, BESik - @eHEAROIl, EIHREHEN™@5 IRlER.
BEEHESHERAENFEDERM. M1-M4AEFE, >97;uEinm - fm A tEXITRRE (3-8%-8-2% , (EMSFHRRFEE NBEMT1/91.2%, ERA<307T~=@M
67.3%MF+2E82.5%,

& (MEHEEDITEREENE. 30-517Tf151-97 TR iR & E ST 5 29%HEF49.3%HER, EM11o5IE%E=11.3%F105.0%, SWMBEZELE. NN
SETmERUEEERALURE RS, BT EREEN 5=

20255F1 B~11 B REF MRS RARENMBXEEEEE KiEEapFERSRMNEXE-EER T
migE bttt wiESE A m <30 m 30-51 m51-97 m>97

67.7%

34.5%

27.1%
22.2%
17. 0% 16.2%
12.0%
. 3.2%
I

<30 30-51 51-97 >97
(&) (FREHL) (PRI (=)

M10 M11

©2026.1 SHANGPU GROUP www.shangpu-china.com



EEARNES PSRRI i 30 sk

& MNMEREEEEBE, <30TENTREEEH60.7%EHEIN 529.4%, SMEBAFEHE,; 51-97 TSR RESE HEh12.9%#5Hk26.9% &5,
FHREEFS., AEHEESHER, <30T mbatbAM3952.1%Ka1 EFHZEM100967.5%, >97cminmr - MM 1E7 6 %S REEM11892.2%, XK
BBEERMRNEREE, Bimmialds, TREEENRIBNXITHIEEN.,

€ 30-5 1SR SHRTEE20%Ah, HEMGH24.2%, FISE,; 51-97 M8 E REE R ENEMaiaE. BIBE30-97TREFEHFE, %
XEEITRES 1.1 %EEM, SERFSKIGKIXEXE,

20255F1 B~11 ARG amMERSRARENMEXEHEEEE REEaEMERSEMEXEEEDTH
migE At wEEE A m <30 m 30-51 m51-97 m>97

60.7%

0,
29.4% 26.9%

24.2%
20.8% 19.5%
12.9%
. 5.5%
<30 30-51 51-97 >97 M7 M8 M9 M10 M11
({ERAN{SL) (FRERAML) (FREHML) (BIN{2)

©2026.1 SHANGPU GROUP www.shangpu-china.com



B ES HEERER RtF-mAs

in i IR E]

SHANGPU GROUP

& MMEXBEESH, HETENWERZTRENBEENRNESSHE. 2025F1-118, <30TMiSXIERHEELEIX69.3%, EHEEE A 37.6%,
ErRzKEFRBENERIR. FiF=EER. m51-977TXELL10.6%AHETH 1 26.5%EEM, B RiMEES, BFalNEEFEER.

* NAEBEBSH, {RNFRISERFEIRET. MIEM1T1H][E, <30TNMBXENHEESGM52.6% EFET7.2%, BE>97wEkmEatLA7.0% T EE
0.9%, XEIBHZENEEREER, mHRFIRISENMESNEN, RESEREMNEHFMR RIS BRIGEN.

20255F1 B~11 BRI S EamMERSRARENMEXEHEEEE

mHELLE wEHEMAL

69.3%

37.6%

25.0%

17.9% I

<30 30-51
(L) (FRMEHRL)

26.5%

10.6%

51-97
(FREL)

10.9%

2.2%
—

>97
(&)

HEFanFERSRMtEXE-HESH

m <30 m 30-51 m51-97 m >97

M10

©2026.1 SHANGPU GROUP

www.shangpu-china.com



in i IR E]

E§ SHANGPU GROUP

3.1 Fi5u e

3.2 EfEGRIbEER
3.3 HBEBTHEHREL
3.4 R SERRER
3.5 MBS IERE
3.6 BEEIHESRFETN
3.7 HRMEBEEREFNS
3.8 KERRSHEEH
3.9 ARG SRFKFK

SINdLNOD

©2026.1 SHANGPU GROUP www.shangpu-china.com 16



in i IR E]

ﬁﬁ%iﬂﬂﬂ SHANGPU GROUP

. R REATRERTH. MASR.

1. FRHE BB i W A=
. WL EBRRTIE, RISHTH. TR

. PR EREEHE.

Research Contents

. BRI AT R

2. TS BN e
Research Object o BEFERWNFEKFE (3-857T) AE%;

. EEREONTEEREE,

{56 e
3. tARAE I ChEAR: (RSBER) , ZHBSTE
Research Method fr’xﬁﬂ[ET_hE—l_] 2025$1 18
HAHE N=1296

©2026.1 SHANGPU GROUP www.shangpu-china.com 17



in i IR E]

HIFEERIZR] 262355 RFIIN BERE SHANGPU GROUP

S REERETR, NIKERATRIHEET26-35FABANES (31%) , BHFHRAN (5-857T) BHNHEEER (28%) , PABTRERES (67%) .
& MRS (E52%) | WHRBIA—LZRIATAE (58%) , HREAFRHEZIIEN (Gi16%)  RRMZ NARLHZEES.

2025FHEF NS RIEESEIR
MHEBIIARE (%) IR (%) EEREEABLE (%)

6224 6741 % %
tiE648% E652% iREsETRIRE | 2%

—%: 18% —%%: 24% & 29% =ZRLT: 29%

0 wsemismmrg | 4%
el (89 BAST (%) |
AN S ¥ o_-l
= 18U 5% i % 1w mraemes | s%
= 18-25% o 21% |
= 26-35% L, : 13%
tE[E); %
- 36400 | i stk I 19%
46-55% | |
I I A e
s _ . JNES 67%
=565 1AL {&F357% | 3-5557% 5-8/A7%, 8-12F5% 12ATULE | S

A RERSRTAARAMAEAEN=1296, F2025511 BB EE EEEHRE

©2026.1 SHANGPU GROUP www.shangpu-china.com



IS S H
S h s ] y dx
HFERSRIEENERIFPARER SHANGPU GROUP
S HENNER: BRIUR31%ERRE, BEA—IR23%, BEAZIX14%, BIREXE25%, ROMEET%, BrREEEEAE,
S HIEIRIF: KEE30%NPERE28%HILE, REE17%, INBE12%, A%, Hih13%, RIFPAEELE.

2025 FREIpIFRIERIS RIHTENED 1 2025 FREIp RS RIHE Mg Hh

%

30%
28%

17%

12%

3%
1% 1% 1% 1%
- — — E— —
Y
A A A A A

HA: NRERTRITMIZEEAEN=1296, F20255411 BB & SIEEHRE
©2026.1 SHANGPU GROUP www.shangpu-china.com




- N N 2 2 1 S
PREHUES ZFHERS FREFERZSK SHANGPU GROUP

& ERHEZESTHLL10-307T9E H42%, 30-507T527%, BAPFEN R RERER. EFHEEL32%EED, hFE27%, FOEREE.
& QEFEFETEENL38%, TRABESE21%, G1F59%, RERALRZEK. SEERRO17%EXNER, HEEBERERREIMF.

2025 FHE KBNS EIEETHED A% 2025FPEMFRREREXEEZ LSS

18% 42% 27% 13%

®105cLAT™ ®10-305¢ ®30-505t ®505chA b

2025 FREIp AT RIHEmMmBRREDT

38%

21%

17%
12%
. ] I
o

REER Hittg%<

<’

= = V F= Z;E =— S S I N >
"HF "EF "HF =Z2F ETEE  rEa% LEERs
HA: ERERAZEET I EFEASN=1296, F20255811 880 & EiaET<E

©2026.1 SHANGPU GROUP www.shangpu-china.com



in i IR E]

MRS RIEESEPTRERRLS SHANGPU GROUP

S HERRUMRRERNES23%, EREMNG18%, BRREEG13%, B mEERTERARIGEG
& HEIRESEMR £ 534%, TFH23%, PF519%, RITFER ERFEHZERTE, —'ﬂNﬂ:ﬁﬂ]*ﬁ?&

2025 FHERFFERSREERII=ZDH 2025 FHE SIS S EE RS

(o)
257 (O] A - 13%

18%

13%

1% )
(o)
5@ 4% .
. Ak 1% 1% 1% 1% 1@ °
- [ ] [ ] [ [
f‘&

s & T S R Y -
& » , S & % D o 4,@ a3 = £ 1%
& g° & & EF «y§<> & & o AR A

HA: IHRERERTIAHEfEFEAZEN=1296, $2025$11ELL|J] CREEEIRTE
©2026.1 SHANGPU GROUP www.shangpu—china.com




in i IR E]

?%J:?ﬁﬂi—%‘- ﬁ?%;ﬁmé SHANGPU GROUP

¢ HEE TENIKERATRETERKBERTE (31%) MHIIRE (24%) , L EREGITGE55%, RESHKEREIZL.
SSLRELIFERTE (37%) FETEH/MERNIE (27%) AE, Gith64%, Brte L TRIGHIEEES.

2025 PEIRMFENSRIEHE TR RREST 2025FPEMKERSRIEEEWE=REREST

e ez 55 N 31%emmrs gnex. svR I 37%

g gnpkE, as) I 24% gerah/ERE I 27%
oy I RieesEs (ER. (v I 4%
EETE D 9%
Em/ERE I 12% Ny m——
e [ 7% e |
st [ 5% e W 2%
e @B mg) B 2% s=E10580 1%
stegE | 1% waoEir 1 1%

BEig %
HA: IRERZERTIAHEEAZEN=1296, F2025511 BB IR SIGEERE Rft=Re I Lk

©2026.1 SHANGPU GROUP www.shangpu-china.com




in i IR E]

OFmhEES NSERAE SHANGPU GROUP

& LIR{RIFLA28%ME, M RIF19%XZ, BEBRERRENKIRE, ENKERZERHIZAIOIREII.
*MBBIRELN16%, BREREN12%, Bit28%, RAMASRREREHER, (BIMREEERR %R/,

2025 PE g HFEAE RIHE -~ miRIFRE S H

CekfmyF (20FFER. RE)
RhE R
s
fREFE (KB, {&
BAR{EREY
i E mer
FeitbmEr
{(ETHEUREY
IMRELARE
Hitt{msr

A NRERSRITUHIAHEAEAREN=1296, F2025511BBIIHEE SHETRXE

©2026.1 SHANGPU GROUP www.shangpu-china.com



4 25 38 S
OFESiHZ FERERK I ers oroon
o CILREIRS EEEERE, 532%, ERNE21 GIRIKIGE5%, BREREN RO £ ST,
SUBTTETMRATAN, 535%, WARKE22%, EEAHENEATERTATINE R IEREE.

2025 PE IFERERIRS IHEXEERE D 2025FhE RS RIEERIEFEE S

Ak 32% fRt2/imERR 35%
g 21% RRIR R 22%
FREAIZE I 15% *NFEREE I 13%
FTEEE/CRRE  — 1% XSS I 1%
(BfHiES) — 7% SHRMEHZ: I 8%
EESC EREE 5%
(R W 4% HilFTEm . 3%
WISLAERIME . 3% JRE10ZFR W 1%
HfbEZRE B 1% HARE W 1%
FERIEE 01% TH/GERE W 1%

AR RERERFRITUIMAEEAEN=1296, F2025511 BB EEEEEHAE
©2026.1 SHANGPU GROUP www.shangpu-china.com




in i IR E]

O Emh RIS EE R SHANGPU GROUP

SRERR, NWERTRHEETIEERE—MELITES5%, IFRBEEMRIEES1T45%, EFRIREER.
S AEHEEFIRAF, BOOKAEEH28%. NM&RE522%. mhEIEERE16%, SR HHEEFRIRXEERE,

2025FHENIFERNEREMEAEFESRES 2025FEpIRERE R A REMAEEFRESH

B/ BARR, 12%

i&lwe, 22%

PABFAEE, | EFE T
IR, 7%

553 453 353 253 1% JRA8
REEE sHBRER K s FARE  «IFEAEE S R404Z BE(E, 16% HIEE, 4% A

HA: IRERSETHIZEEAREN=1296, F20255F11 BB HESAEIAE

©2026.1 SHANGPU GROUP www.shangpu-china.com



£ i ey Sy e i 2 25 e S
HFERSRMNBEZERIRAESRER SHANGPU GR
SERET, ERENERNEEEELI0-20TRIEER, HHI8%, EERENRBFER, 20-30TREE29%EREHE

7.
¢ 107cLA T30t EXEIGTHE33%, REMMNTMESBRFISmEHAFHT, B407TLl ENE6%, BEinminEZEaR.

2025 PENIFERERERREBNMEEZE

40% 38%

35%

30%

25%

20%

15%

10%

. MEBURELR FERERHZEEHA RSN EUREER SismhizEl EREREI AP
" 105TIATF 10-2037% 20-307T 30-407C A07TbA E

A EWERSaTUHZERHARN=1296, F2025411 B M T S EEmite i UAEE (150-300g) MHEEHERE R IMVERENER

. ‘E
©2026.1 SHANGPU GROUP www.shangpu-china.com 8]



MFERER MHitEsEk (RS

in i IR E]

SHANGPU GROUP

SIS LK10%/E, 41%HBEMEMSL, 37%MDOMER, 22%FREE, BrmiBiRERSENESHRERE.
S (EHEIEES, 31%—ARIKEL, 24%LLRHKEH, 13%=EAE, 11%7TEAMME, BrSHESEEFRUMNIFRD .

2025FHREMFERERMTELK10%BBEXLT AR 2025 EFERAERIEHEENIKRERE D H

A1 %;H TR Y EEIST

37 %iHEEE R ST

13%

22%;HEEEEiRmhR SIE{IS

(RIRE: (X
BEA: EHRERASETAAERREAEN=1296, F2025511 8@ EE EaEMRE

24%

EEa St

31%

21%

11%

— R NI ST

=
=

©2026.1 SHANGPU GROUP

www.shangpu-china.com



in i IR E]

EM’:%ZFF% %ﬁﬂgﬂﬁﬂﬂﬂﬁﬁﬁ SHANGPU GROUP

¢ NRERTREEMEEWRSH, 50-70%EWRALES, 1£31%, 90%LL EEWERN12%, BREHETREFSE.
*EHMERES, ZHmAlERS, 732%, STMBERR25%, RIPHEHFRERMEERINEERE.

2025 FREpFIERE REIEMEEWED T 2025 P ENIFERNETRERmMERES T

SR

l| M8EZ=
HBREE(L

=2 e N E]

32%

25%

18%

13%
= 90%LA EEMZER = 70-90%EMZR = 50-70%EM==

= 30-50%E MW= = 30%L A FTEW=R EfthRE 12%

HA: NRERTRITMIZEEAEN=1296, F20255411 BB & SIEEHRE
©2026.1 SHANGPU GROUP www.shangpu-china.com




mh#RifE (SIEESRHA

in i IR E]

SHANGPU GROUP

*NINERNERIBETD, S1%HEEMETWERE m (RLmhE17% IR mE34%) | BrmhidRT2E.
SA5%HEEEERETR FFEEE16%MLREE29%) , BR2%FRAAMEE (AXEEISBINEFENMSET%) | BEEES

=t

2025FREIp IS RIHEmE T~ mER D H

AAER
R, 15%

- %)\};E&Hﬁ.ﬂ.
RACIER RN, 34% | RSERRF=E, 17% F=&n, 6%

HA: IRERSETHIZEEAREN=1296, F20255F11 BB HESAEIAE

35%

30%

25%

20%

15%

10%

5%

0%

2025 FREI I FRIERAE R M~ mSES

33%

IFEEE

EERE(E

—hRfEE NE =

IFEMEE

©2026.1 SHANGPU GROUP

www.shangpu-china.com



in i IR E]

ElFmiEES fits IR SHANGPU GROUP

S EmhEiHZEHEE94%, HOX6%, BrALIFRESTHH, MEERENE28%, OWKLTEG24%, MEMAOKEROIEMELR.
*RERSMAN16%, RMERTIRIER, FFREEG13%, FRENRE, mEEREGH19%, RO EHEE TERBIREL.

2025 P EHIFEREREMEOmEEES T 2025 P EMIFENET R mMRIFREST

28%
24%

19%

16%

I ]

EERSME (EFRER

BRI R

= Er= yei il

A NRERSRITUHIAHEAEAREN=1296, F2025511BBIIHEE SHETRXE

©2026.1 SHANGPU GROUP www.shangpu-china.com



in i IR E]

HIEESP = HRABSIKREHS: SHANGPU GROUP

S RDELGMEIRBENE, htL38%, HE/RFINMIBDHE27%M18%, BRAABEMEISFEREETEERERE.
¢ HEERIFELAPARESE, 532%, FRiIBNFHEHEEND B 5H24%F019%, mhE#E (NG5%, OERFPERRTHNEERE.

2025FPENIFERETRIERZ D ZRESH 2025 FPENIFIERET RTZRERNATRE ST

- sxmrress [ 32
27% e a0l _ 24%
2025 REg
89 EAT RIS miseszz [ 19%
_ =REN
11% sz [ 12%
6%
ez [ o
20254 FhEIE
WEBRE BE/MFE  MDB ME HePa e mizer [ 5%
RN KRS

HA: NRERTRITMIZEEAEN=1296, F2025511 BB HEEIEEHRE
©2026.1 SHANGPU GROUP www.shangpu-china.com




in i IR E]

EEQE%@*VI%HKE%E SHANGPU GROUP

S HEEEMRREREERLAFSE (35%) , XAEETEHERAV (28%) , EBERARHIE I ASEIWLRRAIKFER
Wi,
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