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2025 PEREF TR LiHTEHEERSPINSH

26%
24%
19%
14%
12%
I I % 1% 1% 1% 1%
I I I |

e &h REsf (SIS BeeER BEVEMT  EEEHMISIREE  EeERRmN BedRnE St MEES

BA: HEFERTIAIHEEAREN=1331, F20255F11B@ET &SRS

©2026.1 SHANGPU GROUP www.shangpu-china.com



in i IR E]

2315
*EFF:J ac SHANGPU GROUP
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BRIZLE, HE SRS —EE ARSI REIA A, BT, FIABRPTIRALAERAEE. migadA. 1TWidg
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20000410,
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